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 This research article aims to provide a comprehensive analysis of 

the typology of business terms, exploring their various categories, 

subcategories, and linguistic features. By examining a wide range 

of business-related terminology from different contexts, this study 

aims to shed light on the underlying patterns and structures that 

govern these terms. The findings will contribute to our 

understanding of the linguistic characteristics and organization of 

business terminology, enabling more effective communication 

within the business domain. The study employs a qualitative 

research approach, utilizing various sources such as dictionaries, 

corpora, and specialized literature.  
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INTRODUCTION 

In today's globalized world, effective communication within the business domain is crucial for 

successful economic activities. One key aspect of successful communication is understanding the 

specialized terminology used in this field. Business terms exhibit unique characteristics that set them 

apart from general language usage. This study aims to conduct a comprehensive typological analysis of 

business terms to uncover their underlying structures and linguistic features. The study of business 

terms plays a crucial role in facilitating effective communication within the business community. 

Understanding the typology of business terminology enables professionals to better comprehend and 

utilize specific terms related to their field. This research article aims to classify and analyze various 

business terms, shedding light on their typological patterns and structures. 

Firstly, a little research on typology is needed to do as typology is a methodological framework used in 

various disciplines, including linguistics, anthropology, and psychology, to categorize and classify 

objects, phenomena, or concepts based on their shared characteristics. It involves identifying and 

organizing different types or groups based on specific criteria or features. In linguistics, for example, 

typology is used to classify languages based on their structural similarities and differences. In 

anthropology, typology can be applied to study cultural artifacts or behaviors to understand patterns and 

variations across different societies. Overall, typology provides a systematic way of organizing and 

understanding diverse phenomena by establishing commonalities and differences among them. 

MATERIALS AND METHODOLOGY 

Typology refers to the study and classification of types or categories based on certain characteristics or 

features. It is commonly used in various disciplines such as linguistics, anthropology, archaeology, 

psychology, and biology. In linguistics, typology involves classifying languages based on their 
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structural properties and identifying patterns and similarities among different language types. This can 

include studying word order, grammatical structures, phonological systems, and other linguistic 

features. Many researchers have contributed to the study of typology in different fields. Some notable 

linguists who have studied typology include Edward Sapir, Joseph Greenberg, Bernard Comrie, and 

Martin Haspelmath. These scholars have made significant contributions to understanding language 

typology by analyzing a wide range of languages from around the world and identifying commonalities 

and differences among them. 

Terminology is considered one of the main factors of development, and with the help of this field, it is 

possible to ensure that words become easier, expand the scope of meaning, and become easier to use. 

We can say that the study of terms by dividing them into groups allows to study them more deeply. 

Also, business terms are an integral part of today's most desirable industry. Because today the most 

common situation is trade and production processes, and of course the words and expressions used in it 

need to be studied in depth. 

RESEARCH AND DISCUSSIONS 

This research utilizes a qualitative approach to examine different sources such as dictionaries, corpora 

(both written and spoken), academic literature on language and linguistics in business contexts, as well 

as industry-specific publications. These sources will provide the necessary data for identifying and 

categorizing various types of business terms. Here categorization of business terms is given: 

1 General Business Terms: This category encompasses commonly used terms that are applicable across 

various industries or sectors. Examples include "profit," "loss," "revenue," "investment," etc. 

2 Industry-Specific Terms: These terms are specific to particular industries or sectors such as finance, 

marketing, human resources management, etc., reflecting their unique terminologies relevant only to 

those fields. 

3 Jargon and Acronyms: Business jargon refers to informal vocabulary used by professionals within a 

specific industry or organization. Acronyms, on the other hand, are abbreviations formed from the 

initial letters of a series of words. This section will explore the particular characteristics and functions 

of jargon and acronyms within the business domain. 

4. Linguistic Features of Business Terms: 

a) Morphological Features - this section will analyze the morphological characteristics of business 

terms, focusing on word formation processes such as affixation, compounding, and derivation. 

b) Syntactic Features - the syntactic analysis will examine the role and position of business terms 

within sentences, including their use as nouns, verbs, adjectives, or adverbs. 

c) Semantic Features - this section will explore the semantic properties and meanings conveyed by 

business terms, examining their denotations and connotations in different contexts. 

5. Implications for Business Communication: understanding the typology and linguistic features of 

business terms has practical implications for effective communication within the business domain. This 

final section will discuss how this research can contribute to improving communication strategies in 

various business contexts. 

CONCLUSION 

This research article provides a comprehensive typological study of business terms by analyzing their 

categorization and linguistic features. By understanding these underlying structures and characteristics, 

professionals can enhance their communication skills within the business domain to achieve more 

effective outcomes. 



  235  
 
   International Journal of Economy and Innovation | Volume 40 | Gospodarka i Innowacje 

 
    
   Kielce: Laboratorium Wiedzy Artur Borcuch 

Copyright © 2023 All rights reserved International Journal for Gospodarka i 
Innowacje This work licensed under a Creative Commons Attribution 4.0  

REFERENCES: 

1. Erkin G. Radjapov, REPRESSIONS AGAINST THE ELITE OF THE UZBEK NATIONAL 

MILITARY PERSONNEL IN THE PERIOD "GREAT TERROR".Look to the past. 2023, vol. 6, 

issue 1, pp.66-72 

2. Раджапов, Э. Г. (2014). Был ли Резо Якубов польским разведчиком?. Молодой ученый, (2), 

647-652. 

3. Раджапов, Э. Г. (2023). ТУРКИСТОН МИНТАҚАСИДА СОВЕТ ҲОКИМИЯТИНИНГ 

ҲАРБИЙ СИЁСАТИ ВА “МУСУЛМОН ҲАРБИЙ ҚИСМЛАРИ”. ВЗГЛЯД В 

ПРОШЛОЕ, 6(2). 

4. Раджапов, Э. Г. (2022). СОВЕТ ҲОКИМИЯТИ ҚАТАҒОН СИЁСАТИНИНГ АЯНЧЛИ 

ОҚИБАТЛАРИ (ЎЗБЕК МИЛЛИЙ ҲАРБИЙ КАДРЛАР ЭЛИТАСИ МИСОЛИДА). ВЗГЛЯД 

В ПРОШЛОЕ, 5(10). 

5. Radjapov, E. (2022). Sobirjon Oxunjonov. O’zbekiston. 

6. Radjapov, E. (2021). Fayzulla Norxo’jayev. O’zbekistonning Eng Yangi Tarixi Masalalari bo’yicha 

Muvofiqlashtiruvchi-Metodik Markaz. 

7. Radjapov, E. (2021). Turkiston mintaqasida milliy qo’shin shakllantirishda turk harbiy 

mutaxassilarining ishtiroki. 

8. Radjapov, E. (2020). "Temir general". O’zbekiston Tarixi. 

9. Раджапов, Э. Г. (2018). ВОЕННАЯ ПОЛИТИКА СОВЕТСКАЯ ВЛАСТЬ В 

ПРИГОТОВЛЕНИЕ НАЦИОНАЛЬНЫЙ РЕГИОНАЛНЫЙ РАЗМЕЖЕВАНИЕ. Theoretical & 

Applied Science, (1), 17-23. 

10. Radjapov, E. (2019). XX asrning 30-yillarida o'zbek harbiy kadrlar elitasining qatag'on etilishi 

tarixidan: Abdujalil Abdullayev taqdiri. Scienceweb academic papers collection. 

11. Radjapov, E. (2019). ТУРКИСТОН МИНТАҚАСИДА CОВЕТ ҲОКИМИЯТИНИНГ ҲАРБИЙ 

КАДРЛАР ТАЙЁРЛАШ СИЁСАТИ (1917-1924 йй.). 

12. Haydarova, G. Traditions And Peculiarities Of Alisher Navoi In The Uzbek Ghazal Of The Xx 

Century. The American Journal of Applied Sciences, 2(13), 703. 

13. Ahmadaliyevna, H. G. (2021). Talmeh or alluziya. ACADEMICIA: An International 

Multidisciplinary Research Journal, 11(9), 772-779. 

14. Аҳмадалиевна, Ҳ. Г. (2021). НАВОИЙ ВА СОБИР АБДУЛЛА. ALISHER NAVOIY XALQARO 

JURNALI, 1(2). 

15. Ҳайдарова, Г. (2021). СОБИР АБДУЛЛА, ЧАРХИЙ ВА ҲАБИБИЙ ҒАЗАЛЛАРИДА 

ТАСВИР ВА ТАЛҚИН МАСАЛАЛАРИ. FILOLOGIYA UFQLARI JURNALI, 6(6). 

16. Ahmadaliyevna, H. G. (2022). Interpretation of the Image of the Heart in the Poems of Habibi, 

Charkhi and Sabir Abdullah. European Multidisciplinary Journal of Modern Science, 6, 621-626. 

17. Ҳайдарова, Г. А. (2022). ХХ аср ўзбек ғазалларининг вазн хусусиятига доир. Oriental 

renaissance: Innovative, educational, natural and social sciences, 2(6), 241-245. 

18. Аҳмадалиевна, Ҳ. Г. (2022). СОБИР АБДУЛЛА, ЧАРХИЙ ВА ҲАБИБИЙ 

ҒАЗАЛИЁТИНИНГ ВАЗН ХУСУСИЯТЛАРИГА ДОИР. Conferencea, 47-49. 

19. Odiljonovich, H. E. (2023). PROBLEMS OF TRANSLATION OF BUSINESS 

TERMS. Gospodarka i Innowacje., 35, 824-827.  



  236  
 
   International Journal of Economy and Innovation | Volume 40 | Gospodarka i Innowacje 

 
    
   Kielce: Laboratorium Wiedzy Artur Borcuch 

Copyright © 2023 All rights reserved International Journal for Gospodarka i 
Innowacje This work licensed under a Creative Commons Attribution 4.0  

20. Odiljonovich, H. E. Linguacognitive and Linguoculturological Features of the Opposition Concept 

Good and Bad in Different Structural Languages (In English and Uzbek). 

21. Odiljonovich, H. E. (2023). Study of Some Business Terms Specific to English and Uzbek 

Language. Academic Integrity and Lifelong Learning (France), 46-49. 

22. Odiljonovich, H. E. (2023). Characteristics of the Terminology and its Significance in Today’s 

Linguistics. Innovative Science in Modern Research, 120-122. 

23. Odiljonovich, H. E. (2022). Some issues of business terms borrowed from 

english. INTERNATIONAL JOURNAL OF SOCIAL SCIENCE & INTERDISCIPLINARY 

RESEARCH ISSN: 2277-3630 Impact factor: 7.429, 11(09), 372-375. 

24. Rajapova, M. (2023). STUDY OF DISCOURSE AND SPECIFIC CHARACTERISTICS OF 

ALLEGORY. Наука и технология в современном мире, 2(17), 53-55. 

25. Rajapova, M., & Mamadaliyeva, M. (2023, April). INTERPRETATION OF ALLEGORICAL 

MEANS IN DISCOURSE. In International Conference On Higher Education Teaching (Vol. 1, 

No. 1, pp. 15-19). 


