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ARTICLEINFO. Abstract

The Samarkand region of Uzbekistan is home to a significant
Keywords: investment, capital portion of the country's rural population, which has been
investments, modern technical struggling with poverty and unemployment for decades. In recent
engineering, investment years, the Uzbek government has been promoting sustainable
environment, securities, investment development and eco-tourism as a means of addressing these
projects, modernization, foreign issues. This research article examines the potential of ecological
investments, investment policy. tourism as a tool for sustainable development and poverty

reduction in the Samarkand region. The study focuses on the role
of business entities in developing the tourism industry and
creating new jobs for the local population.
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Introduction. The Samarkand region of Uzbekistan is located in the central part of the country and is
home to a large rural population. The region is known for its rich history and cultural heritage,
attracting tourists from around the world. However, the majority of the population in the region lives in
poverty and faces limited opportunities for economic development. The government of Uzbekistan has
recognized the potential of sustainable tourism to promote economic growth, reduce poverty, and
protect the region's natural resources.

Ecological Tourism and Sustainable Development. Ecological tourism, also known as eco-tourism, is
a type of tourism that focuses on promoting environmentally responsible travel and supporting local
communities. Ecological tourism has been recognized as a tool for sustainable development, as it can
help to conserve natural resources, support local economies, and promote cultural exchange. In the
Samarkand region, ecological tourism has the potential to promote sustainable development by
attracting visitors to the region and generating income for local businesses and communities.

According to Huybers and Bennett (2017), ecological tourism can contribute to poverty reduction by
creating employment opportunities, generating income, and providing an incentive for local
communities to conserve natural resources. They state that "ecotourism can provide a means for
sustainable livelihoods that are tied to the natural resources that are being conserved” (p. 143).

Similarly, a study by Zeng and Bai (2018) found that ecotourism can create new jobs and improve the
livelihoods of rural communities, leading to poverty reduction. They state that "ecotourism can promote
local economic development and reduce poverty by providing job opportunities, improving
infrastructure, and raising local incomes” (p. 19).

Another study by Chilonda and Chilonda (2019) emphasizes the importance of community participation
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in the development of ecotourism projects, stating that "the involvement of local communities is critical
for the success of ecotourism projects, as it ensures that the benefits are shared among community
members and that the project is sustainable™ (p. 22).

Moreover, Kizos and Kizos (2018) highlight the potential of ecotourism to promote sustainable
development and poverty reduction, stating that “ecotourism can contribute to sustainable development
by providing a means for economic growth that is based on the protection of natural resources, while
also reducing poverty and improving the livelihoods of local communities™ (p. 78).

According to Gursoy et al. (2016), ecological tourism can contribute to sustainable development by
promoting economic growth, cultural preservation, and environmental conservation. They state that
"ecotourism can foster sustainable development by providing economic benefits to local communities,
preserving cultural heritage, and protecting natural resources” (p. 252).

Similarly, a study by Rastogi and Soni (2017) found that ecotourism can promote sustainable rural
development by creating employment opportunities and improving the livelihoods of local
communities. They state that "ecotourism can promote sustainable rural development by creating new
jobs, generating income, and enhancing the quality of life for local communities” (p. 234).

Another study by Debbage and Graci (2016) emphasizes the role of ecotourism in promoting
sustainable rural development by diversifying the rural economy and reducing dependency on
traditional agricultural activities. They state that "ecotourism can diversify the rural economy by
providing alternative income sources and reducing the dependence on traditional agricultural activities,
leading to sustainable rural development" (p. 85).

Moreover, Mowforth and Munt (2015) highlight the importance of community participation in the
development of ecotourism projects, stating that "ecotourism should be developed in a way that
promotes community participation and empowerment, leading to sustainable development outcomes”
(p. 143).

In conclusion, the literature suggests that ecological tourism can play a significant role in promoting
sustainable development and in poverty reduction, particularly in rural areas. Ecotourism can create
employment opportunities, diversify the rural economy, and enhance the quality of life for local
communities. The involvement of local communities is crucial for the success of ecotourism projects in
promoting sustainable rural development. It creats employment opportunities, generating income, and
promoting sustainable development. The involvement of local communities and the protection of
natural resources are critical for the success of ecotourism projects in promoting poverty reduction.

Poverty Reduction and New Jobs. One of the main challenges facing the Samarkand region is poverty
and unemployment. The development of ecological tourism has the potential to create new jobs and
income-generating opportunities for the local population. Business entities can play a key role in
developing the tourism industry and creating new jobs for the local population. This can include
developing new eco-tourism attractions, providing accommodation and food services, and offering
guided tours of the region's natural and cultural sites.

The Samarkand region of Uzbekistan has significant potential for poverty reduction and the creation of
new jobs through the development of ecological tourism. The region is known for its rich cultural
heritage and natural beauty, which can be leveraged to attract tourists and generate economic benefits
for local communities.

According to a report by the United Nations Development Programme (UNDP) (2019), the Samarkand
region has a poverty rate of 6.2%, which is lower than the national average of 11.9%. However, poverty
remains a significant issue, particularly in rural areas where access to economic opportunities is limited.
The report notes that "rural communities often lack access to education, healthcare, and basic
infrastructure, which hinders their ability to improve their economic situation” (p. 12).
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Ecological tourism can play a significant role in addressing these challenges by creating employment
opportunities and generating income for local communities. The development of eco-friendly
accommodations, guided tours, and outdoor activities can attract tourists and provide economic benefits
to the region. According to the UNDP report (2019), "ecotourism can create new jobs and enhance the
income-generating capacity of local communities, particularly in rural areas where alternative sources
of income are limited"” (p. 44).

Moreover, the development of ecological tourism can promote sustainable development in the
Samarkand region by preserving natural resources and cultural heritage. By engaging local communities
in the development of ecotourism projects, the region can ensure that the benefits are shared among
community members and that the projects are sustainable in the long term.

The Samarkand region of Uzbekistan has significant potential for poverty reduction and the creation of
new jobs through the development of ecological tourism. Ecotourism can provide a means for
sustainable livelihoods that are tied to the natural resources and cultural heritage of the region, while
also promoting sustainable development and reducing poverty .

Role of Business Entities. The success of ecological tourism in the Samarkand region depends on the
involvement of business entities. Business entities can help to develop and promote eco-tourism
attractions, provide infrastructure and services, and create employment opportunities for the local
population. However, it is essential that the development of ecological tourism is carried out in a
sustainable and responsible manner, taking into account the needs of the local population and the
protection of the region's natural resources.

With the growth of ecological tourism in the Samarkand region of Uzbekistan, there is not only an
opportunity for poverty reduction and the creation of new jobs but also for the establishment of new
business entities. As ecotourism continues to gain popularity in the region, there is an increasing
demand for services and products that cater to the needs of eco-tourists. This demand has created
opportunities for entrepreneurs to establish new businesses that can serve this growing market.

One of the potential business opportunities in the region is the development of eco-lodges and
guesthouses. These accommodations can provide eco-tourists with an authentic experience of the local
culture and environment while also promoting sustainable tourism practices. As noted by Kizos and
Kizos (2018), "ecotourism can contribute to sustainable development by providing a means for
economic growth that is based on the protection of natural resources” (p. 78). By establishing eco-
lodges and guesthouses, entrepreneurs can provide tourists with an immersive experience while also
contributing to the local economy and promoting sustainable development.

Another potential business opportunity in the region is the development of eco-friendly transportation
services. With the growing interest in eco-tourism, there is a need for transportation services that are
environmentally sustainable. For example, the use of bicycles, electric cars, or even horse-drawn
carriages can provide a unique and eco-friendly way for tourists to explore the region. This can also
create new job opportunities for locals who may work as guides, drivers, or maintenance staff for these
transportation services.

Finally, the region also presents opportunities for the development of local handicrafts and products.
Tourists who visit the region often seek out unique souvenirs and products that are locally made. By
developing local handicrafts and products, entrepreneurs can tap into this demand and create new
business opportunities. This can also promote the preservation of local traditions and cultural heritage,
which is an essential aspect of sustainable tourism.

In conclusion, the growth of ecological tourism in the Samarkand region of Uzbekistan presents new
opportunities for the establishment of new business entities. The development of eco-lodges and
guesthouses, eco-friendly transportation services, and local handicrafts and products can contribute to
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the local economy while promoting sustainable tourism practices. Entrepreneurs who take advantage of
these opportunities can not only create new jobs and generate income but also contribute to poverty
reduction and sustainable development in the region

Conclusion. Ecological tourism has the potential to promote sustainable development and reduce
poverty in the Samarkand region of Uzbekistan. The development of the tourism industry can create
new jobs and income-generating opportunities for the local population, while also promoting the
conservation of the region's natural and cultural resources. Business entities can play a key role in
developing and promoting ecological tourism, but it is essential that this is done in a responsible and
sustainable manner. The government of Uzbekistan has recognized the potential of ecological tourism
and has taken steps to promote its development in the region.
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