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 The amount of remuneration for labor paid by the employer 

depending on the employee's qualifications, the complexity, 

quantity, quality and conditions of the work performed, as well as 

compensatory payments (additional payments and bonuses with a 

compensatory nature, including deviations from normal working 

conditions such additional payments and allowances for working 

in extreme conditions, working in unfavorable natural and 

climatic conditions and other payments of a compensatory nature) 

and incentive payments (additional payments and allowances of 

an incentive nature , awards and reward payments) are wages.  
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The correct organization of promotion activities serves as a practical basis for increasing the 

effectiveness of prioritization. Labor incentives have a significant impact on the efficiency of 

employees' work. When incentive systems are properly designed and implemented, they increase 

employee motivation, loyalty, and overall productivity. Below is a look at how labor incentives affect 

work performance: 

1. Increased motivation and satisfaction 

a. Internal motivation 

Methods of promotion (financial, recognition, career growth) increase internal motivation of 

employees. As a result, employees approach their work with more interest and responsibility. 

b. Level of satisfaction 

Motivated employees are more satisfied with their work, which contributes to a more positive attitude 

towards work and the overall work environment. 

2. Loyalty and commitment to work 

a. Employee loyalty 

Incentive systems increase employee loyalty to the company. As a result, fewer employees leave the 

company and contribute to the stabilization of the workforce. 

b. Increase in working life 

By providing incentives, employees tend to stay with the company for a longer period of time, which 

provides the company with an experienced and skilled workforce. 

3. Increased productivity and efficiency 
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a. Volume and quality of work 

Incentives encourage employees to work harder and better. Employees work harder to achieve set goals 

and this, in turn, increases overall productivity. 

b. New ideas and innovations 

Mechanisms are used to encourage employees to introduce new ideas and innovations in the process of 

promotion. This creates innovative solutions and new opportunities for the company. 

4. Improvement of working environment 

a. Community spirit 

Incentives enhance team spirit. Employees feel part of the team and this increases the efficiency of 

working together. 

b. Positive environment 

Positive motivation methods improve the work environment, reduce stress and hard work load, which 

increases overall work efficiency. 

5. Individual approach and customization 

a. Personalized incentives 

Using personal motivation methods, taking into account the needs and interests of each employee, 

increases the interest and motivation of employees. 

b. Customized mode of operation 

Providing employees with flexible working hours and telecommuting options can increase their 

productivity as it helps them balance their personal and professional lives. 

6. Continuous education and development 

a. Training and educational programs 

Continuous involvement of employees in training and educational programs increases their skills and 

allows to apply new knowledge in the work process. 

b. Career growth 

Providing career development opportunities causes employees to approach their work with more 

commitment and responsibility, which brings overall benefits to the company. 

The impact of labor incentives on work efficiency is large and multifaceted. When properly 

implemented, incentive systems can significantly improve employee motivation, loyalty, productivity, 

and the overall work environment. Modern methods of promotion bring great benefits to the company 

not only economically, but also socially. 
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