
  138  
 
 

 
    
   Kielce: Laboratorium Wiedzy Artur Borcuch     

Copyright © 2024 All rights reserved International Journal for Gospodarka i 
Innowacje This work licensed under a Creative Commons Attribution 4.0  

  

 

 

  GOSPODARKA I INNOWACJE  
 

Volume: 51 | 2024 

 

APPLICATION OF THE 4P CONCEPT IN TOURISM 

 
Rakhimova Lolakhon 

Asian international university 

 

A R T I C L E I N F O.  Abstract 

 

Keywords: Tourism, tourist clusters, 

international tourism, tourist 

organization, tourist firm. 

 

 This article discusses the application of the 4P concept in tourism 

and its advantages.  

 

 

http://www.gospodarkainnowacje.pl/ © 2024 LWAB.  
 

 

 

When we take into account that it is a vital necessity for us to develop a strategy for the development of 

tourism in our economy, we should take into account and understand that when we moved to free market 

conditions, the attitude towards tourism in the international tourism market changed a lot. By this time, 

the tourism sector had become a significant and leading economic sector in the economy of many 

countries of the world. 350 mln. in the field of tourism at this time. a worker, a servant began to work, this 

indicator is higher than in any service provision sector.  

Currently, there are two main tasks in tourism:  

1) implementation of market relations in tourism and enrichment of these relations with content;  

2) accepting the change of worldly relations in tourism as a timely innovation.  

The first task is very important for the development of tourism in our country. Because the tourism market 

itself is not yet formed. Organizing this market and filling the market with tourism products is an 

extensive, multifaceted process that requires time and knowledge.  

Since the buyers and consumers of goods and services in the tourism market are changing, maintaining 

the competitiveness of these market products, selling them and solving many other problems also requires 

the development of a unique management system in tourism.  

Management of socio-economic events in the tourism industry is entrusted to tourist firms and tourist 

organizations in the conditions of our country.  

 This is the reason for the diversity of tourism. The main reason for the sudden development of this field is 

its diversity. All this diversity is understood as a journey made by a person beyond the limits of the 

environment in which he lives. Tourism is not only an important area of the economy, it is an important 

part of human life, tourism is an area that covers the relationship of a person with the external 

environment.  

According to the Law of the Republic of Uzbekistan "On Tourism" - "Tourism is a physical person's place 

of permanent residence for health, educational, professional-practical or other purposes without engaging 

in paid activities in the place (country) he will leave for a year at the latest."  

Tourism is a diversified, cross-sectoral socio-economic infrastructure complex consisting of the tourist 
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industry, which has production and non-production functions.  

The tourism industry is a collection of hotels and other accommodation facilities, transportation facilities, 

catering establishments, entertainment facilities, dating, business, health and other facilities, tour operators 

and is a set of organizations that perform travel agency activities and institutions that provide travel 

services and guide translation services.  

Tourism economy is a system of relations formed in the process of production, distribution, exchange and 

consumption of the results of tourist activity in the field of tourism. 

The economy of a tourist firm consists of the sum of factors of production of income and intangible 

assets obtained as a result of the sale of tourist products and the provision of various other types of 

services.  

Currently, the process of forming a national model of tourism is being implemented in the Republic of 

Uzbekistan. According to this model, the tourism market developed in the country affects the socio-

political and economic situation of the country like any other market. It is an important tool for 

developing cooperation between countries and determining levels of investment and capital flow. It is 

known that in countries with a developed market economy, mainly private and commercial companies 

provide services to tourists. However, under any circumstances, tourism can develop only if the state 

creates an optimal economic and legal environment. If the state does not deal with the issues of 

professional training, protection of the natural and cultural environment, information and advertising 

work and simplification of formalities, then tourism will not reach the expected level of development. It 

is important to develop methodological and practical approaches related to the development of tourism 

by the state, the formation of the market of tourist services, the reformation of economic regulation 

methods and tools, the improvement of the organizational management systems of tourism, the increase 

of its export potential and, most importantly, the attraction of foreign investments. enough. 

At the current stage of the development of society, the field of tourism services is manifested as a 

system covering social, economic, cultural-educational, political and other relations. Therefore, the 

relations between the subjects in the field are diverse, comprehensive and complex, and it is very 

difficult to achieve the goal of tourism without regulating them with clear, firmly established and stable 

legal norms. Also, in the field of tourism services, countries with countries, international organizations 

with countries, enterprises, institutions and organizations that are registered in the prescribed manner 

and have the right to provide tourist services, have a license, all accommodation facilities serving 

tourists, public catering and the effectiveness of communication processes between transport 

companies, cultural, educational, sports institutions, tourists, tour group leaders, excursion leaders, 

employees of the service for ensuring the safety of tourists, agencies protecting the rights of tourists, 

organizations and other entities in many ways It depends on the correct formation of the organization of 

the sector from the economic point of view. The reason is that if the development of the tourism 

services sector is organizationally optimal and flexible in relation to the conjuncture of the services 

market, then the quality and efficiency of the service will be higher. 

In tourism, the 4P program is a traditional marketing model that plans to achieve market success 

through service creation, pricing, distribution, and promotion. A more complete interpretation of the 4P 

marketing mix in the field of tourism is as follows: 

1. Product: 

In tourism, a product is a set of services or experiences offered to a tourist. This can be different: 

 Excursions (cultural, historical or eco-tourism destinations) 

 Placement services (hotels, resorts, housing rentals) 

 Transportation services (flights, bus tours, boat or train trips) 
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 Additional services (guide services, entertainment, local catering services, etc.) 

It is necessary to be competitive in tourism by improving the quality of services and creating new types 

of services. Diversification of these products is important for tourism companies to attract customers. 

2. Price: 

The price determines the value of the service for customers and it is a very sensitive factor in the 

tourism industry. Prices are determined based on the following aspects: 

 Competitiveness: The price of tourist services should be determined according to market trends. If it 

is higher than competitors, it is necessary to offer additional services that increase the value of the 

service or product. 

 Segmentation: Tourists are divided into different categories based on their budget (high class, 

medium, budget tourists). Prices are set accordingly. 

 Season and seasonality: Prices differ in high and low seasons in tourism. Prices are revised based on 

seasonal demand. 

3. Location (Place): 

It is the way in which products and services are distributed. Accommodation in tourism means a 

location that is convenient for customers to use the service. In this: 

 Travel agencies: Physical or online agencies that sell services and advise tourists. 

 Online platforms: Using online sites for booking travel and accommodation services (Booking.com, 

Expedia, etc.). 

 Direct selling: Some companies provide services directly to their customers over the Internet, where 

customers book services on their own. 

 Cooperation system: In tourism, various service entities cooperate (airlines, hotels, guides, etc.), 

which also creates convenience for customers. 

4. Promotion: 

This is the process of promoting and advertising tourist services in the market. Promotion strategies 

include: 

 Advertising: TV advertising, online banners, advertising campaigns through social networks. 

 PR and marketing activities: participation in international tourism exhibitions and events, attracting 

bloggers and journalists. 

 Sales Promotion: Offering discounts, bonuses, special promotions or bundled services. 

 Digital marketing: use of digital tools such as SEO, SMM (social media marketing), content 

marketing. 

All this is designed to attract customers and increase loyalty. In the promotion strategy, separate 

campaigns can be conducted for different markets.  For example, a multilingual advertising strategy is 

developed for international tourists, and additional services or benefits are provided for domestic 

tourists. 

Impact of the 4P Model on Tourism: 

The 4P model in tourism is aimed at improving the quality of service, maintaining high competitiveness 

in the market and meeting the demands of tourists. Successful management of these four factors 

contributes to the success of a tourism company and increases its market share. 
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In modern marketing, in addition to the 4P model, additional factors such as convenient and fast 

delivery of services to customers, improving the quality of services, increasing customer satisfaction 

and creating ease of use of services are also taken into account. 
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